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Abstract

Even though the importance of design has
highlighted, many
recognize design as a additional factor to the
This
Therefore,

continuously companies  still

management. shows the same in design

service. several  design  services
introduced in this case will help companies to
enhance their competitiveness. In this section, I
considered what design service collaboration model
of the the office

combining in various fields is and what effect it

hospital, environments, etc,

has. Though there are limits, Return on Design
Investment, measurement of changes in consumer
and the

industry measurement as the method of design

behavior proposal of design service
service measurement will promote companies to
introduce design service as important factors. In
addition to these efforts, to settle design service,
(policy)  should

indicate and spread design service collaboration

companies & the government
model. Although this study has significance, it has
several limitations. First, this study is focused on
several cases and proposals of companies & the
government (policy). Second, in the near future,
this study needs to be supplemented by analyzing
through

service

what effects design service provides

combing various systems of design

evaluation and sample companies.

(Keyword) design service model,
evaluation, design service proposal

design service
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